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Time to cut
storage power

ByRich Castagna
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Storage Magazine – available exclusively in a digital format – puts you in front of 150,000 elite storage professionals directly involved in storage purchasing decisions  

Since its introduction in 2002, Storage magazine has delivered THE storage audience to advertisers -- 50,000 IT professionals in the US and Canada with storage responsibility and storage budget.  In January 2009 Storage magazine was converted exclusively to a new digital format. 
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The digital edition of Storage delivers the same high-quality content that loyal subscribers have come to expect in print while giving advertisers more ways to increase awareness and generate leads for their products and solutions with this audience. What’s more, sponsorships of the digital edition of Storage Magazine offer marketers the opportunity to reach an even larger audience of storage professionals including “wait list” subscribers to the print edition and Storage Media Group site members.
It’s About the Audience 

Storage is distributed to 150,000 subscribers who are mid- and upper-level managers in corporate information technology departments whose mission is to build and maintain the storage infrastructure and protect the vital corporate data it holds. 
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 helps these managers directly translate business goals into technology plans and then manage the operation of those technologies. They need to know not just what’s new in technology, but how those technologies can meet emerging business requirements, and how to purchase and manage these technologies in the most effective way. They need to know how to organize their departments and staffs. And they need to know how what they do affects others in the IT organization and in the company as a whole. 

With promotion to all 150,000 subscribers, sponsors of Storage magazine have a powerful opportunity to raise awareness and generate leads from this influential audience of unparalleled quality.
2010 EDITORIAL CALENDAR (January-June)

JANUARY 2010
· VMware vSphere and Storage
The latest incarnation of VMware's leading virtual server software accommodates storage better than past versions--but does it eliminate all the storage allocation headaches associated with virtual machines? This article takes an in-depth look at vSphere and how it interfaces with storage, as well as looking at other server virtualization products and their storage-related functionality.
· Fast SAS Challenge FC Drives
Higher speed SAS drives—SAS-2—offer speeds that can challenge Fibre Channel for disk system performance supremacy and storage arrays that support them are appearing increasingly. This articles answers key questions about SAS-2, such as: What does 6Gb/sec SAS bring to the data center? Is SAS-2 a viable alternative to FC? Are there any integration issues? Is it feasible to pair SAS-2 with SATA for internal tiering?
· Case Study: Ford Accelerates Its Virtual Storage Environment
After the introduction of virtual storage into the Ford environment, the storage capacity forecasting meetings at Ford reflected the new reality: All the stakeholders had a piece of the action, but the teams lacked the tools, methods and approach to play their parts. To address these requirements, the cross-functional team implemented a storage ledger, or storage "checkbook" with multiple "currencies" related to key storage consumables.
· Quality Awards IV  - NAS Systems: In this fourth edition of the Storage magazine-SearchStorage.com Quality Awards for NAS arrays, users rank the leading systems for initial quality, sales team competence, product features, product quality and technical support.
FEBRUARY 2010
· 2009 Products of the Year
The results are announced for Storage magazine’s and SearchStorage’s (www.searchstorage.com) Product of the Year awards. Gold, Silver and Bronze recognition will be awarded in five categories: Disks and Disk Subsystems, Storage Networking Equipment,  Backup Hardware, Backup and Disaster Recovery Software and Services, and Storage Management Tools.
· Virtualization Comes to Storage Networks
While most attention has been focused on virtualizing on servers or storage, products have appeared in the last few years that can virtualized storage networks. Virtualized networks can offer unprecedented flexibility, allowing configuration changes to be done in software. See how these new approaches stack up against better known network consolidation technologies such as FCoE.
· Take Control of NAS Systems
As every storage manager knows, NAS systems tend to proliferate. With file data growing at a staggering rate, managing multiple NAS boxes is becoming a management nightmare. In this story, we describe how to get a handle on burgeoning file stores, including using clustered NAS systems, global file systems, file virtualization and other NAS management tools.
MARCH 2010
· The New Backup
Backup applications have changed significantly over the last few years--incorporating capabilities that were previously only available in third-party apps. Features such as data deduplication, backup reporting, CDP, replication management along with interfaces designed specifically for disk-based backup and for virtual server environments have radically changed traditional backup apps. 
· Quality Awards V - Enterprise Arrays
The Storage magazine/SearchStorage.com Quality Awards program enters its fifth year with a sruvey to gauge users satisfaction related to service and reliability of their enterprise-class storage arrays. 
· Virtual Disaster Recovery
Virtualizing servers and storage can provide a level of flexibility and responsiveness that provides greater agility and responsiveness for disaster recovery. But virtualization can also complicate matters--we look at the feasibility of an all-virtual environment for DR, including best practices, configuration tips and suggestions on how to manage and maintain the virtual environment.
APRIL 2010
· Dedupe in Primary Storage
Data deduplication has taken its place in backup operations, with more and more shops adding this capability daily. But primary storage can also reap the benefits of data reduction, with the potential for even great savings. Still, only a handful of companies offer primary storage data reduction technologies--see who they are, how they do and hear from their users.
· Keeping Tabs on Storage Systems: 5 Key Metrics to Manage
A few years ago, SRM looked like the solution to the problem of monitoring and maintaining complex storage systems. But big, all-encompassing SRM tools were often too unwieldly for everyday storage administration. In this story, we describe the five key metrics that you need to monitor and maintain, and the tools that can help you do it.
· Tapping the Power of Director-Class Switches
Director-class switches offer much more than just a lot of ports. They provide great throughput, configuration flexibility and can host a number of advanced applications. This article surveys the available directors, describes their capabilities and suggests how they can be put to use most effectively.
MAY 2010

· What Storage Managers Are Buying (Storage Purchasing Intentions)
Twice a year, Storage magazine/SearchStorage.com surveys storage managers to see how they plan to spend their budgets, the technologies they implementing or evaluating and other initiatives and issue. This is the seventh year of our exclusive Purchasing Intentions Survey; we analyze the current survey results and compare to past data to determine the storage buying trends that will emerge in 2009.
· What's New--and What's Coming--in Disk Drive Technology
Over the past couple of years, the capacity of SATA disks has doubled and then doubled again. In addition to buidling drives with higher and higher capacities, disk drive manufacturers are adding features such as encryption and power conservation. In this article, we look at the progress of hard disk drive technologies with an toward what we can expect in next year or so.
· Alternatives to RAID
While most shops still rely on venerable RAID technology to help protect their data, new technologies are emerging that forego the use of traditional RAID. Although they often borrow from RAID technology and techniques, these new systems offer similar protection without require RAID controllers or software. We describe how these systems work and their benefits and shortcomings compared to tradition RAID.
JUNE 2010

· Making the Case for Solid-State Storage
Interest in solid-state storage is high--its high performance coupled with low power consumption make it especially compelling for demanding enterprise applications. And with a variety of solid state implementations now available and newer technologies emerging, it's time to take a serious look at how solid state could enhance your storage environment.
· Quality Awards V - Backup and Recovery Software
In the second installment of the fifth annual Storage magazine/SearchStorage.com Quality Awards, we poll our readers to assess their satisfaction with the service and reliability of their backup and recovery applications.
· Protecting SharePoint Data
More and more companies are deploying SharePoint to help ease communications and collaboration. But SharePoint, with its multiple server architecture and other indiosyncracies poses new problems for effective data protection. We look at the best methods and tools for backing SharePoint data as well as archivers with interfaces built specifically for this collaboration environment.
Sponsorship Benefits
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Storage magazine sponsorships scale based on objective giving storage marketers the opportunity to: 

· Align with the award-winning editorial content that has been the trademark of Storage magazine

· Increase brand awareness through ad and logo placement within the pages of Storage magazine and banners within the Storage magazine content section of SearchStorage.com
· Generate leads from sponsor content syndicated and promoted to Storage magazine subscribers and to members of SearchStorage.com
· Generate leads from Storage magazine subscribers with a topical interest based on response to the custom question, “In which of the following areas are you evaluating storage-related technologies for purchase in the next 12 months?” The list of storage-related technologies includes backup, deduplication, disaster recovery, NAS, storage virtualization, server virtualization and backing up virtual machines (Note: List of technologies is subject to change; contact your account executive for the most current list of topics)
Storage Magazine Online Sponsorship Opportunities
Bronze-level sponsorship (Price: $10,000) 
· One (1) full page, 4-color ad with company name and 2 links in the “Resources from our Sponsor” section
· Logo on page 2 of the issue that recognizes all sponsors of the issue
· One (1) whitepaper syndicated for 3 months; includes Knowledge Alert (Recommended: Include whitepaper asset as one of the 2 links in the "Resources from our Sponsor" section of the Storage)
· 100 topically-aligned leads derived from issue downloaders that indicate their areas of interest in response to the question, “In which of the following areas do you expect to evaluate storage-related technologies for purchase in the next 12 months?” (Note: Sponsor chooses one topic from a predetermined list)
· Worldwide lead guarantee: 150 (includes the 100 topically-aligned leads which are capped, plus a minimum of 50 leads generated from sponsor provided content)
Silver-level sponsorship (Price: $15,000)
· One (1) full page, 4-color ad with company name and 2 links in the “Resources from our Sponsor” section
· Logo on page 2 of the issue that recognizes all sponsors of the issue

· One (1) whitepaper syndicated for 3 months; includes Knowledge Alert (Recommended: Include whitepaper asset as one of the 2 links in the "Resources from our Sponsor" section of the Storage)
· 150 topically-aligned leads derived from issue downloaders that indicate their areas of interest in response to the question, “In which of the following areas do you expect to evaluate storage-related technologies for purchase in the next 12 months?” (Note: Sponsor chooses one topic from a predetermined list)
· Inclusion in a whitepaper round up email sent to 150,000 storage professionals including all qualified subscribers to Storage Magazine 
· Worldwide lead guarantee: 250 (includes the 150 topically-aligned leads which are capped, plus a minimum of 100 leads generated from sponsor provided content)
Gold-level sponsorship (Price: $20,000)
· One (1) full page, 4-color ad with company name and 2 links in the “Resources from our Sponsor” section
· Logo on page 2 of the issue that recognizes all sponsors of the issue

· One (1) whitepaper syndicated for 3 months; includes Knowledge Alert and SearchStorage.com. whitepaper round-up email (Recommended: Include whitepaper asset as one of the 2 links in the "Resources from our Sponsor" section of the Storage)
· 250 topically-aligned leads derived from issue downloaders that indicate their areas of interest in response to the question, “In which of the following areas do you expect to evaluate storage-related technologies for purchase in the next 12 months?” (Note: Sponsor chooses one topic from a predetermined list)
· Inclusion in a whitepaper round up email sent to 150,000 storage professionals including all qualified subscribers to Storage Magazine 
· 25k banner impressions on SearchStorage.com including the Storage magazine section; impressions to be a mix of leaderboards, messaging units and premium sponsor links (impressions delivered over 3 months)

· Worldwide lead guarantee: 375 (includes the 250 topically-aligned leads which are capped, plus a minimum of 125 leads generated from sponsor provided content)
Platinum-level sponsorship (Price: $25,000; 2 available per month)
· One (1) full page, 4-color ad with company name and 2 links in the “Resources from our Sponsor” section
· Logo on page 2 of the issue that recognizes all sponsors of the issue

· One (1) whitepaper syndicated for 3 months; includes Knowledge Alert and SearchStorage.com. whitepaper round-up email (Recommended: Include whitepaper asset as one of the 2 links in the "Resources from our Sponsor" section of the Storage)
· 275 topically-aligned leads derived from issue downloaders that indicate their areas of interest in response to the question, “In which of the following areas do you expect to evaluate storage-related technologies for purchase in the next 12 months?” (Note: Sponsor chooses one topic from a predetermined list)
· Inclusion in a whitepaper round up email sent to 150,000 storage professionals including all qualified subscribers to Storage Magazine 
· 25k banner impressions on SearchStorage.com including the Storage magazine section; impressions to be a mix of leaderboards, messaging units and premium sponsor links (impressions delivered over 3 months)

· Exclusive sponsorship of the Storage Magazine Online eNewsletter emailed to 150,000 storage professionals including qualified subscribers to Storage Magazine Online; sponsorship includes sponsor's Messaging Unit with content links in the eNewsletter, session targeting of sponsor's banners on the Storage Magazine Online article pages on SearchStorage.com

· Worldwide lead guarantee: 400 (includes the 275 topically-aligned leads which are capped, plus a minimum of 125 leads generated from sponsor provided content)
Storage Magazine Online Ad Close, Materials Due and Publication Dates
	
	JAN
	FEB
	MAR
	APR
	MAY
	JUNE

	Ad Close
	12/10
	1/14
	2/11
	3/11
	4/8
	5/4

	Materials Due Date
	12/17
	1/21
	2/18
	3/18
	4/15
	5/11

	Pub Date
	1/4
	2/2
	3/2
	4/1
	5/3
	6/1

	Email Announcement #1
	1/13
	2/10
	3/10
	4/7
	5/4
	6/2


Frequency Discounts by Sponsorship Level
Sponsors earn frequency discounts with sponsorships of 3 or more issues per the discount schedule below:

	Frequency
	Discount

	1x
	0%

	3x
	5%

	6x
	10%

	10x
	15%


Frequency discount terms and conditions:
· Media components are multiplied based on frequency purchased. For example, a 6x frequency Gold level sponsorship gives the sponsor 150k SearchStorage.com banner impressions (6 x 25k impressions = 150k impressions), 6 whitepapers to be syndicated for 3 month each (with 6 KAs and 6 SearchStorage.com round-ups), etc. 

· SearchStorage.com banner creative is due with other deliverables at the time of the client’s first ad insertion; TechTarget will make an effort to evenly distribute banners impressions across the duration of the sponsor’s program; all banner impressions will be delivered within 90 days of the client’s final ad insertion in Storage Magazine Online
· All whitepapers must be posted for syndication by the launch date of the sponsor’s last ad insertion in Storage Magazine or will be forfeited.
· Lead guarantees assume sponsor provides a whitepaper not currently syndicated within the TechTarget network.
©2009 TechTarget. All rights reserved. TechTarget reserves the right to make changes in specifications and other information contained in this document without prior notice. The reader should in all cases consult TechTarget to determine whether any such changes have been made.   Rev 10/16/09
Storage Magazine Online Quick Facts


150,000 subscribers


3-4 original articles/issue including Hot Spots with ESG analyst Bob Laliberte


10 issues/year (July/August  and November/December combined issues)


Editorial Director: Rich Castagna








Storage magazine demo snapshot


71% Technical decision-makers


24% Financial decision-makers


41% Sr.IT/Sr. Non-IT/IT Mgmt


53% from co’s with 1,000+ employees


32% w/ storage budgets > $1M
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